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WHY EXHIBIT ?
The annual meeting point for all
decision makers of the perfume

and cosmetics industry.

MORE DETAILS

TRENDS & NEWS

m

Monitor the lastest trends of the
industry, and all Cosmetic 360

news

READ ARTICLES

@ cosmetic-360.com

WHY VISIT?

Discover global trends and
for perfume and

MORE DETAILS

WHO ARE THE
EXHIBITORS ?

220 exhibitors and 30 start-up
worldwide, from the
y year to

ntire

industry, meet ev

present their best know-how in

Carrousel du Louvre.

OPEN INNOVATION

Introduce your innovation and

start collaborating with industry’s

heavyweight

| APPLY

VIDEO GALLERY

360 official

moovie, and w Start-up studio

by Coty videos

WATCH VIDEOS
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New beauty trend: keep calm and stay healthy

fh02/10/2018

Cosmetic and food industries are going the same direction

In our way of life, no matter it is urban or not, in developed
countries or not, we are more and more subject to accelerating
lifestyles. With new consumers’ expectations of better quality of
life, it becomes obvious that a wide range of actions may be
planned in the next years to improve our lives. For example, |
active consumers are asking for better food ingredients, less processed products, and organic-derived raw materials.

With regards to cosmetic products, we observe the same preoccupations. People are expecting more transearency
from the brands, and consumer-friendly ingredients.
———
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Healthy living, a megatrend

—

Clean beauty is leading the market since it is a megatrend in several other industries. It focuses on a new vision of
T)eauty, through a holistic point of view. We talk more about prevention than treatments or cares. Such as in Asian
medicinal approaches (Ayurveda, Chinese Traditional Medicine, etc), the body and the mind are taken into account in
a global process. We may say that inner health is intimately linked to outer beauty.

Beauty and health have always been linked, one is stemming from the other. What the user expects is more reliable
prgclgg:cs Iess toxic mgredlents natural products with same benefits on the body. Nonetheless, communication and
brand transparency are also of prime importance, to ensure consistency between corporate mission and product
marketing. Mind the gap !

Beauty consumers are empowered

e

They are no longer passive or subject to what the industry sells on the market. Nowadays, they know how to read
ingredient Il,_ujgs benefits from some mobile applications to help them appreciate the perceived quality of a
cosmetic product. For example the French consumers association (UFC-Que Choisir) launched recently a free
mo_b_ll_e app « Quel Cosmetic » to scan and evaluate more than 6000 cosmetic products. This app is based on t \he
consumer’s will of research, understanding safety / potential risks of a product and detecting harmful ingredients. In
the same way, Yuka app scans processed food products. - . —
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Obligation for a manufacturer
to prepare an information file
on its product with a safety
assessment

ON THE LABEL

Name and address of the
manufacturer or the person
responsible for marketing the
product

Date of minimum
durability

or

period when
product is safe after opening

NOTIFICATIONS

. Manufacturer notifying information
on its product to each EU country,

* e.g. for purpose of

, medical treatment

CLAIMS

General requirements
in line with the legislation on
unfair commercial practices

SAFETY

Tomorrow

Clearer requirements

for safety assessment,

e.g. new obligation to include
reasoning leading the safety
assessor to a particular conclusion

Name and address of

a responsible person for
compliance with the rules.
Clear outline of obligations
Pictogramme indicating
the date of minimum
durability

or

period when
product is safe after opening

All nanomaterials are to be
indicated in the list of ingredients.
Their names are followed by “nano”
e.g. Titanium Dioxide <nano>

Faster notification through the
Cosmetic Products Notification
Portal. Information can be
retrieved within seconds

by anti-poison centres

in EU-28

Additional common criteria

for claims which may be used on
cosmetics. Possibility for

national authorities to verify claims
e.g. if claim says “48h efficacy”,

it has to be proven scientifically

SERIOUS UNDESIRABLE EFFECTS

Obligation for a responsible
person and/or distributor
to inform national authorities.

Obligation for EU countries
to share information (also
coming from users and
health professionals)
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role of Life Cycle Assessment (LCA) is highly industries produce a variety of disposable by-
products, which are rich in valuable mixtures. Their

important, since it deals with the analysis of effects products have on the environment,
taking the description and valorisation can not only shape them into highly valuable
products for the different

entire production chain, and the product’s whole shelf-life into account [33].

Plastic waste management is still a reason for concern for most countries. In the cosmetics
industry, some define different strategic alternatives for the same problem’s management,
which mostly aim at the dedicated planning of packaging [36]. Using heat energy produced
from biomass, or renewable energy resources are also viewed as advantageous trends in
the production process of cosmetics [37].

Safe Cosmetics in the European Union

The 1223/2009/EK Decree of the European Union rules that companies shall collect and
evaluate the reports on the (non-desired) disadvantageous effects of the cosmetics they
sell. Apart from this, they also have to report highly problematic non-desired effects to the
local authorities. Cosmetics Europe, representing the European cosmetics industry worked
out its guideline in order to aid the practice for treating non-desired effects, and reporting
serious non-desired effects. Keeping to the guideline makes it possible for the companies in
question to show proper care and compliance with legal requirements [38].
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Ingredient selection is dictated by the EU Cosmetics Regulation, which lays down all rules for product and
ingredient safety assessments. It lists all substances that must not be used owing to their toxicity,
substances that can only be used in specified circumstances, and the substances approved for use in
cosmetics like colouring agents, preservatives and UV filters.

Manufacturing according to Good Manufacturing Practices (GMP)

The EU Cosmetics Regulation stipulates that all cosmetics products must be manufactured in accordance
with the harmonised standards laid out in GMP, in turn described in the Official Journal of the European
Union.

GMP ensures that products are prepared in a clean environment and that the products are not contaminated
in production. Microbial contamination can be quite common as many microorganisms live freely in the
atmosphere around us, and could lead to degradation and, in severe cases, could cause harm to the
consumet.

Cosmetovigilance

Under the Cosmetics Regulation, the system of cosmetovigilance, whereby serious undesirable effects must
be reported to the Responsible Person and relevant authorities, ensures that the safety of cosmetic products
placed on the EU market is monitored throughout Europe.

A competent authority of the member state in which an undesirable effect occurs must inform the competent
authorities of other member states. Moreover, if serious undesirable effects are reported to the competent
authority of the member by end users or health professionals, that competent authority must transmit the
information to the competent authorities of other member states and to the Responsible Person.
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@ cosmetic-360.com

Natural beau-tx

A recent study from Mintel showed that beauty products will be more inclusive, more natural and local, and will be
more personalized in the future. Among the next moves of the cosmetic industry, natural beaut?i's-c;er of the main
trends. With increasing awareness of climate changes, the industry will have to improve its approach in terms of
sourcing. More natural and sustainable ingredients are expected by the consumers, for a better respect to people
a'mlanet. The consciousness is stemming from personal benefits (safety) and then subsequently, from altruistic
goals. Local sourced ingredients will represent a great opportunity to develop more sustainable supply chains.

According to Mintel, this will become strategic for the next years of the beauty industry.
— —

Values first

It won't be enough to sell a great cosmej;mmdugjo conquer the consumer, brands must display a real personality
and a reason-why directly linked to personal values of the user. Brands have to develop their own personality, in a
sincere and lively way.

(ide networks to develop

esearch and ly on more and more technologles accesses and world
sourcing supply chains and producti " prc
role tooin choice of ingredi

Please find more and see some demonstration various stands, during your visit at Cosmetic 360 17-18 October 2018 in
Faris.

€ Back Next =

psite, you accept the use of cookies for the purposes of facilitating your use of the website and producing audience statistics.
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Cost plus/Market price : Efficiency sourcing, process, distribution

* |ncoterm : FOB,CIF,DDP

* Price List

* Payment term : currency, method, extra charge

e Conditions : minimum, max order, delivery method and time, packing,
* required documents ie CO (certificate of Origin), permit, etc.

e Contract/ agreement : responsibility,compensation, place of jurisdiction,
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. Supporting : Packaging, formulas mayerials, ingredients, R&D , machines,
equipments, marketing support

. BUTHNUNIUYS2AYE
. 11 check list
. 1@N&15 packing list (Mg NERANUNRAAY WSaN lUSUTRY ) iDEILAIRD

qamﬂm%’uﬂﬁ



4. 52HI1N9 U

¢ AV MIANWANININ ANNgAFBIMNNzaN Theadaan The Uua §aa1s positioning
PYDIUIEN FUA

¢ FUAT: MIIANN Sansadeansle

o i : 1 lathguszaedn1sunaanay

SFnFud usEn 1 ladeulanisesan

LENWLEZANAT NSABINLGNAT INUGDYaanAN waz follow up

WITDYAFITIVNAA AUAY AAT AAFIHNTIN 910 IUBNIU ANTENNUT AaNTIH networking

NITENEING SnANNEzDIAANNLTINSHITAU NTUAIAI AUAIDELEND T2 INYDINNE

lsiaas wudiada Liaulagndn muaivis luam



‘~\\". D« — - Q P
—— .i‘)‘k' ’
NAL/

TRV BN .
-~ e L \ > e .
00 )Y ‘v -
I
B

023

)
The Niche Showcase

R

9 G
A Builugguduanimunan \‘\L'
>angKoK £

4 : TEN 0l
2. The Niche Showcase umsﬂmﬁ%u 35 WITNANL !
1M SANINANNLSEINAFY 593 5 n... re. ang

oY Like (D) Comment ¢~ Share




5. 894974

e Follow up
1 p= o P v ~
e &4 B 2puAn ANNAUBININNTAald Ty
< P o
* @ag update N9 Y BINA 1|8~

* LATTNUNUAINTINANNULALLU) LAZUINNAT LA
update tiuszae

-~ DONE FOR YOU -
EMAIL
TEMPLATES

QNCLUDING AFULL

\SALES
FUN

Lo N EL




YDOUAMAL

a o K4 4

IUNST BNLSIN MINUIAY

E mail : chantirajv@gmail.com

Line ID : chantirajv




